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Director of Planning and Ideas
BrandBaker Co.ltd.
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alunenchonusouDOMASTIAANSISIU:

Founder
Experience Matters Co, Ltd.
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TFgwvA aniagvas:Na

uunauau
MarTech Association of Thailand

as.Wzsans fesacuun

Managing Director
The Red Carbon

ANUINUIWS ANNSINAY

Chief Growth Officer
The Red Carbon

L
AruUN&UsS Ug:ausaa

Senior Business Consultant

The Red Carbon
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Chairman of Management Board
INTAGE Thailand
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Asia Marketing Director Croda
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Co-Founder Small World for Kids Co., Ltd.

Facebook Alpha Tester,
LINE Certified Coach
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gouﬂﬂmnqsmaqm 6, 7. 13, 14, 20, 21, 28 DurAU

Az 4 IVBI9U 2569

An2WAIST T

NS 09:00 - 11:00 Session 1: Intro to Digital & Al Marketing in Action
Course Opening : Course Opening: Welcome to the New World
6 of Marketing (Digital x Al Era)
0.A. o INIMWSOUMSAANQYATAU N Al lla: Data INLNZDUIVABUTASYAS NNMSHMSaaa
2026 AuIaNISOWIlwU TUsuivnisSawa

o IN:WNANssUEUSINAIIA: Customer Journey U 2026: Attention, Search, Social Commerce
lla: Community-driven influence

e Digital & Al Marketing Trends 2026: What's going on? Key Challenges?

e IUDNWNISUSUGZOVIUSUQIIA:ONANS lﬁallﬁﬂﬁunﬁ:lﬁuTmTuEgﬂ Digital & Al

11:00 - 12200 Decoding Market Intelligence thranh Al Usage
e NOQSHA Market Intelligence adu Al 1o WINLAAIQ daAuTRIQILULNA:SIAIEIND NG

13:00 - 14:00 Future of Mar Tech

. 14:00 - 16:00  From Data to Business Results: Turning Al-Powered Insights into Marketing Action
— Module 1 — The Strategic Role of Data & Al in Modern Marketing

e MSIVAYUWIUN intuition-based marketing & data-driven marketing Tugn Al
° Uszlnnaauﬁauanwsmmmﬁaéwuqaﬁw (customer, behavioral, transactional, contextual)
e 20N Al ugns:AUNSACAUININNISAANQ (segmentation, prediction, personalization)
Module 2 — Moving from Dashboards to Actionable Insights
® ADWIIANAWS:HIW metric, analysis Ila: actionable insight
e 3507U dashboard IloM" signal NAANYOOsSTv
e Framework N1SASY insight (frend > cause > implication > action)

wc:rkshc:p
[ nﬂﬁﬂ\]n'h]'ll..lﬂﬂﬂ Al 159 Tunisien Data U"Iﬂﬂﬁﬂﬂﬂ']lﬁ“llﬂUlUfg?Bﬂ
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An2WAIST Pr————

1AS 09:00 - 12:00 Session 2: Winning Consumer Moments of Truth
ilowusTnaAaISH 1donISH na:lAaouISH nusuas:iTUagiu Moment NdAryRdQ
7 Taouwls
.A. e 2026 Digital Consumer Trends NIVAYU “MSAQAUNR”
2026 e NOQsHA Moment of Truth 91N Search 0w Share

e Branding vs Marketing: ADWHLNES:0:010 vs Msdaaulys:u:aulugnn Al 1I5on21A2WAN
e 1 Data & Al 11" TulZIARNTY QUSINA

13:00 - 16:00 Consumer Insight Exploration Workshop (Al-powered)

Workshop Nwiunn1saana
@ni91: Consumer Insight 1A:31AS1:h Customer Journey QJ¥IASOVUD Al

. e Selecting Consumer Segments - T3 Al 2ounsevNaUIHLIYINIONA/SID/UnAUNU
: AW Persona & Segment hypothesis
i e Utilizing Tools to learn more about Consumers Insights

® Mapping Consumer moments & Journey

Workshop : la Consumer Insights 2oviong

DIGITAL & Al MARKETING IN ACTION #7



4 MAT 60—

_DMIA"

DIGITAL & Al MARKETING IN ACTION

SOUIANNISAHATA 6, 7, 13, 14, 20, 21, 28 DunAU
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dn2WAIST P ———

NS 09:00 - 16:00 Session 3: Marketing Strategy Content & Creative for
II 3 Consumer Impact
Content Marketing : I27lan1sasvpauINUATADACUAT |ﬁarﬂTnuT'aﬁ‘_nﬁ’|
U.A

e Fundamental & value of content marketing
2026 e Content Marketing Strategy

e The art of Story Telling

e Case Study of Content Marketing

Creative through words
e The art of Story Telling

e Copywriting
L ™

g Content ideation workshop : AUK idea ASINASSA content
it e Set objective / problem to be solved

e Idea Stormer
e Refine ideas / put into content
e Wrap up content

Workshop : Ta Content 209 Tang

DIGITAL & Al MARKETING IN ACTION #7
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lans 09:00 - 12:00 Session 4: Getting to Know Media : Platform & Planning

'I 4 Content & Creative (Hands-on 16)

The Chungmg Lundscape of Digital Media Channel & Strategy
ol m*ff*an:ﬂu|dﬁuuidaauaaﬂmumsmﬁm a: IH'IT?I‘]"II.UEDUEIQ\IIII.I.lﬁ{'.'luJEISLITHU y
2026 53unﬂnﬁﬂnahﬂn g umsta Digital Media
e The changing landscape of digital media channels and strategy
® Pro & Con of each media channel (Google, Facebook, Line, EDM,
Partnership, Affiliate)
® How to use each media platform to support your business goal

(Awareness, Consideration and Conversion)

a 13:00 - 16:00 THow to use Creator Data to maximize your return

. e UNUNZev DATA Creator Tus:UUTIDAMSAANQGINA

e e Us:innzevaewa Creator l1a: Influencer NUNNISAA1QAISS

e Digital Metrics ASunisdawa Creator & Influencer Performance
msthzela Creator TUlgaegea@unagnsiia:msaaauianINNISaa0
e NSO WUIIAINADWIATR Creator & Influencer Campaign Report

e N15TY Influencer Data 1WoUs:10U Reach, Engagement l1a: Impact

DIGITAL & Al MARKETING IN ACTION #7
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Session 5: nansmsdoasinululandana

e USUNTHUZOUMSAOAISNISOAAN

e N Message-centric ﬂ Experience-centric

e Systemic Transformation NsIVAYUINAVIBVS:UUZOV IMC

e InovulonsdonismsaalanaAngilugn Experience-centric
e Virtuous Cycle 2u9SI3uudn YOu Experience-centric

e NNTHU 3 IONPUSHISIUSUAOOINSIU

Case Study : noaunisguNsiSougIINNstlAnuIAzIazIVAgUADIWAQIAU

Success Case Story

e noaunisuunUANSZOVIusUQinglugA Al Disruption

e MsuUsunagnsmsaaana:msizainalwaauwesy iesSnuvAUAISHTUNSINIU

C unu*'ma'aﬂ Al acomsAaAUTRuNagNs MsAOASIUSUQ I1A:NMSTUINAOUWAAWSNINESTIY

Moderator & Curator of Success Case
e NOQUNISYUANWANSYINWUSHISOVANSIUYA Al

DIGITAL & Al MARKETING IN ACTION #7
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2026

L

09:00 - 10:30

10:30 - 12:00

13:00 - 15:00

15:00 - 17:00

6, 7, 13, 14, 20, 21, 28 Tu AU
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@i Foit Hotel Skhurvit 1

Session 6: Technology & Future INAlUlAY 1ASOVUD NIA:NANINAINA
nUNN1Isaanaaovsiugn Al

Future of Social Commerce
e SUIANIUITUU E-Commerce 11A: Social Commerce Trends 2026"

Future of Al
e 12717 Al 00NN 13 Al o9 WDRANW lathlUaevealrifiawadwsnesivlaesy

Future of Social Platforms
e SUI0QINSUCNMSOAN0WIU Social Media wseunagnsmsiAents Social Platforms
IA:MSASABUINUA

! s
Workshop: avJoninu TikTok

ASINY2QNYISVQ2Y TikTok Marketing & TikTok Ads

e LugnuIAIUDAOMSINOANAUU TikTok drSussiiv

e NMSASWAIAUIIA:ABUINUAUU TikTok THIRaNMSUeVIRUIA:NISTAIUSIU
e HaNNSM TikTok Ads 1lOASWYOONUISY

e MseONIIUU VDO Content Thaeulkngiwaauesuy

DIGITAL & Al MARKETING IN ACTION #7
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1418 09:00 - 16:00 Session 7: Digital & Al Marketing Plan in Action
2 8 thAnwshiBouuiviua vissuidullwunagnsnisaana iodniuns
AVS19AI3UAN1SAANASIURUAWANUNMSTILSY Tasligidusany
u.A aunisaanadIaaainAUSNYN

2026 ISUUSIIVUSAN $95V AVLIoRSY v 3 anuniJurislenan

e Digital marketing strategy & planning
e Content strategy & planning
e Media strategy & planning

Workshop : wiznousulanwu 1iolJiaSou Present

L] .
1S+ 13:00 - 16:30 SJ_ssicn 8: Presentation and discussion
1 Team Presentation : Digital & Al Marketing Strategy & Action Plan
laa:nauUNIAUD@AUIDOSU comment ﬂ'mn:jlﬁ;u:mry
.9 Tagnaa:naue:DidaGT
2026 e LNIAUO 20 uNN

e ASUILUG 20 uin

16:30 - 16:50 Closing & Certiticate ceremony

DIGITAL & Al MARKETING IN ACTION #7
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