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From Marketing Execution to Brand Strategy
That Drives Business Result
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Your Brand
with Impact
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Brand Manager
Strategic Planner
Product Owner
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'WHAT
YOU GET

31 JUL

2,7,9, 14, 21, 28, 30 AUG 2025
Grande Centre Point Terminal 21
Bangkok

16-17 JUL 2025
Ravindra Beach Resort Pattaya
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AUSnedinu Data Driven Marketing

Managing Partner & Co-founder
Content Shifu
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Hummingbirds Consulting

Manager e»

AMUCUSIAIONG 29UWTD AMUASFANA Indovouna AMUSTYrYus ondelsAsnu
_ NSSUNISEIANIS Director of Planning and Ideas Co-Founder

USBn AooannauansABulusAnd 911A (UML) uSEN IUSUAIUINGS F11IA Nueng One Consultant Co., Ltd

Facebook Alpha Tester

LINE Certified Coach
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Personal Development Coach

S
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Human Relationship Building Expert,
Professional instructor and Inspirer

Reframe Your Brand with Impact.
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RE-THINK
THE BRAND

e New Brand Playbook
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Value-First Growth

e Brand Growth Strategy
for the Now 5
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RE-FRAME
STRATEGY

e Strategy-in-Action :
Farming the Future with Kubota
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U0 Smart Farming TulgnA
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e The real case study
of 020 Marketing

o Art of Sales : Key to Win
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e Finance for Non-Finance
Manager
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* Digital Strategies for
Real Customer Impact
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e The Real Case Study
of 020 Marketing




Super

Brand
Manager #39
RE-LEAD
THE TEAM & PROJECT

* Beyond Boundaries :
The Power of Connection

» Leadership & People Power
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* Team Project
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e Overview & Trends
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e The Power of Al for Marketers .
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* Creative and Content Marketing

e Story that Moves,
Campaign that Converts
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e Beyond Digital
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e Maximizing Media Efficiency
& Measuring Campaign Performance
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M A I CONTACT US

MARKETING ASSOCIATION OF THAILAND

1168/21 oxmsauwlniomos Bul 14 n.ws:siu 4 www.marketingthai.or.th n www.facebook.com/marketingthai
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