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Looking Through Asia's Lenses
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® Unlocking Marketing Productivity in Asia : Embracing Market Complexities

® Decoding the DNA of Next Generation Consumers/ Customers in Asia

® How Asia is Redefining Global Leadership
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Experience the Creative Innovation
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e Connecting the Future of Business with Al & Digital Infrastructure
® Enhancing Platform & Digital Strategies for Asian Success

® Why Omnichannel Retail Strategies are Important for Your Business?
A practical case study from ideation to market leader in 3 years

©

Strategy for Growth in Asia
nagnsnasiaulnlunainiolse

® Taking Thai Brands to Asia : Strategies for Growth

® Marketing with Cultural Sensitivity and Awareness in Asia /
Case Studies of Successful Asian Marketing Campaigns

® Building High-Performing Cross-Cultural Teams to Win Asian Market

e Start Right, Grow Mighty: A Roadmap for Brand Success in Asia
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Center of Innovation and Technology Excellence
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Huawei OPPO Headquarter

gwangunsnilnsauurauselnnynaniulan
na:1dugiwanaursalwulinjidududun 2 veulan

Mo91A1soaNIVUINg “ Zaha Hadid Architecture ”
uS¥nanduns:aulan
duiaus:aunsnii R&D Center

NU HUAWEI Health Lab, Audio Lab, ICT & EV Experience Hall

SoUNJ Huawei Ox Horn Campus Exclusive Tour

IgUBU Product Experience Center lia:

Future Tech Showcase

Ia:USBNBUUNDU ) NKIWwaA!



Thaﬂaﬂd
ram m
- arketing Offie” %2 ‘ \
THE First Chie

41," )

AGADEMY By MAT "3
_ |

sIAISoVIONAISUS:NOUNISAUUUN, ©IKISNAWIU, ©IKISIN,
NWN 1 AU KOVWNIAYD (BUSUANINKIQ) IIA:NSUQUILANUS:INF sins

L

funiseusunsvl
dwsnaangounvla

AUINAUIAUM -~ giAautenold 200%

nua: 161,500 (+ VAT 7% = 11,305) : niua: 170,000 (+ VAT 7% = 11,900)

souIJuNu 172,805 uln - sOUIUUINU 181,900 LN
o #AudnTIFAlULIL AUNAUMSaATANIKIUS:INAINY e TouRuauUrydoounsws 1aah 256-1-03525-1
1agUS:NADWIRUNT 099 3000 132483 SUNANSNSYFASOYSYN 91NQ (UK1JU) A1nauld

FoUry? aunuMsaaaiinUs:InAing

ﬂl\ M AT CONTACT US

MARKETING ASSOCIATION OF THAILAND

1168/21 O¥MSAUWIMOI00S BUR 14 N.WS:SIW 4 www.marketingthai.or.th n www.facebook.com/marketingthai

IOOMVUAILY IUCiENNS NSVINW< 10120 - :
Ins. 0-2679-7360-3 Insans 0-2285-5988 B3 center@marketingthai.or.th ) @matsedicty

BGC Kubotaq
udanssuinuasiwoouAa E'l;].?hl.:"':up:]inu

EYAMAHA Marketeer thumbs

FRevsyourtiea:




