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1 TECHNOLOGY

* Overview & Trends :
Marketing 6.0 and Sustainable Marketing
31AS1:K I:dnlann1saana 6.0
na:Anaglannisaananuugoiiu
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_ Head of Marketing Department
N Chulalongkorn Business School

« Kubota Farm:
How SMART Farmimg will Change Thailand Economy

Kubota Team

* How to Exploit Al in Marketing
and Communication in the Tech Shifting Era
5 Al10ud¥oefunisritviunisaana
lazpaus:nelolde
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LieosIrYfinu Digital Media
wsouieuntvde ChatGPT: Al Updialan

* How Technology & Platforms Affect
the Consumer & Shopper Buying Process
inalulagfiunwaawasu MK Buying Process
WasulUogols

AMSTYrYus anselsnsnu
Co-Founder

Small World for Kids Co., Lid.
Facebook Alpha Tester , LINE Certified Coach

* Data & Technology
for Seamless Customer Experiences
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2 STRATEGIC
DIRECTION

* When Brand Switching is Common,
How Can Brands Stay Relevant?
ioWusInAluD Loyalty nusudo:rgvlviklaloau

 Crafting powerful business model
to win your market battle
oonnuuluInassio
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* Road to High-caliber Brand Manager :
From Product Marketing to Growth Strategy
ldunivgdagoa Brand Manager
douidnisaalanaasnturigunagnsnisiaula
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Chairman of Management Board
INTAGE Thailand
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CEO and Founder
Hummingbirds Consulting
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Chief Marketing Officer
CardX
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* The Art of Integrated Marketing and
Communication in the Tech Shifting Era
Aau:nsdoansnisaanaluganinalulagivasu
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Consultant, Chief Strategist
Cheevamitr SE

* Maximizing Media Efficiency
& Measuring Campaign Performance
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Business Consultant
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o < : Chief Creative Officer
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* Refresh Brand Storytelling & Ideation Session
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- Brand Success Case - [Usuduigne
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4 FINANCIAL & SALES

* Art of Sales : Key to Win
INnAdANISYNY NogvlslkUs:aunudis

* From Price to Value Creation :
How Customer Empathy Create Value
msaalailasunlavogols
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* Financial Information for Decision Making
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5 PEOPLE MANAGEMENT

* Managing Brand through Empathy Mindset :
Consumer, Team, Organization
MSUSKIsIlusudddeauidnonignfolunnia

« 360 Degree People Management
Faasia:AadikumMsusKisauyavRUgAlK
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Business Consultant
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Head of Business Development
Thai AirAsia
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Connect the Dots
Break The lIce (Connect the Dots)

AMIBUA d9SSTUWSUNS

Senior Vice President - Head of Customer Experience
Banpu Next Co., Ltd.

ATUWIUNSIU ADIUY

Head of Product Marketing Unit
Advanced Wireless Network Co., Itd

ANIEUWAIU NnunAtu
Chief Creative Officer
GREYnJ UNITED

AUOFINUWA B3N18Sgs1du
Human Relationship Building Expert
Professional Instructor and Inspirer

AMNIGUWS U19Nssl

Executive Consultant
Hakuhodo International (Thailand) Co.,Ltd

ANIESANA INaoJduINa
Strategic Planning Director & Co-Founder
BrandBaker Co.,Ltd.
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Alumni’s Reviews “38
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SCG and Tiger Branding and Marketing Communication Director
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Digital Marketing Manager (Singha Online)
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