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e INSUAIIA:NISAAN0ZO B2B Business ﬁlld?\:UU]UTUQﬂ 2024
o AUGNIIA:AVAGUSHIsTNIZhdaRydAUNISaaIa B2B
WHY
> Miumsaanaiuu B2B dauiinAgnd
> MudsrhuiduatviiiUs:aAnswa
WHAT
> nAgnsfoa:ls?
> rhiunagnsita 3uidurasuAUZoNAUATIS?
> msri Marketing Goal, Strategy 11a: Tactics NIGWAYSY
> AAGUNGONRNINANDY : ADILIONCIVS:HI W Strategy VS Tactics
HOW
> misiitutnnAagnsMisaAaIA:msNg 1oasmsiGulazovssienitu B28
> MisK Winning Strategy TANumMsaaazavaAny
> Digital and Innovation Strategy

13:00 - 16:00 u

GognilANSUANLIZOVNAgNSEMSaata B2B Tunalesuliuu @Bu
e Sales Strategy

> Retention strategy : NAENSSNUIIA:ASNUDANYIINGNANTL

> Acquisition strategy : NAgNSIUNMSMANATALI
e Innovation Strategy

> Technology - Start with Why, not What

e Marketing Strategy
> Product Strategy : nsticULNAUANIA:USMSTITdao B2B
> Sales Strategy : MsWEULNNAZNSNSOAQIA:NISIVIVY B2B
> Right Customer Journey : Msd$1 Customer Journey AnsuUs:Ansmuwaoy B28B
- Triggers / Awareness building

- Information Search 2 .”"d'ﬂ_""e'
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