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Aafidauavdngns WuINUs:auNISiINNUS:INA

AfUNTYsa d1asnu
Founder and Managing Director
DigiNative, a member of iiG

AMUSE 95aSVISovde
Performance & Ecommerce Lead
Publicis Media Thailand

Arulza 3rolosu
WIByos1rynU Digital Media
WSouIVgunuIdo ChatGPT: Al Ufdnlan

ATUNIWA Liduna

IRIVONIWR “ Nasmatnduaznou”
919158981 Data-Driven Communication
WIVeUnUvEo Personalized Marketing

ATUNIFOSSsU ASEV

Business Consultant

ns.AYl9NnIa aliunde

Chairman of Management Board
INTAGE Thailand

AruSTYnJus ondelsASAU
Co-Founder
Small World for Kids Co., Lid.

Facebook Alpha Tester
LINE Certified Coach

AusSU1dAIL b1a1ydun
CEO & Co-Founder
Priceza Co., Lid.

AMIUJOS dISSruina

CEO and Founder
Hummingbirds Consulting

AIIUS 9surulsau
Chief Marketing Officer
CardX

AUOFAINUWA BN18SEs1du

Human Relationship Building Expert
Professional Instructor and Inspirer

AfUESANA Ind0J9una

oUunenue Digital Marketing & Technology
dauraunisnananads:inAlng

Strategic Planning Director & Co-Founder
BrandBaker Co., Ltd

MS.dus1f IAUTTOBIY
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Aruloaloas NAAWIY Is:Iny:
Group Chief, Brand Innovation & Marketing
Dentsu Group



x 9,10, 16, 17 FEB
SouhAaNsSaala 1,2, 8,16 MAR, 2024

Grande Centre Point Terminal 21

N

9 Day 1 : Intro to Digital Marketing in Action

FEB 09:00 - 10:00 Course Opening : Welcome to the world of "Marketing in Digital Era"
2024 e UoVIKUNMWNIWIoUMSIAUNWIINAYAGINA WSoUINSUATKIN

AU 1oI08uUUSUAITRND Lo WTUSANSNW
e Digital 2023 What's Going On? Key Challenges?
e World Digital Trend 2024 and What's Next?

10:15- 1200  Break the Ice : MAMUEANITouUsSOUAAA

Reflection Workshop : "Unmisaaalulangniiu ofsndovivasul”
e lIOA:NAUKNSlIA:UNIAUDUUSDY (NAUA: 5 un)

Technology & Future
13:00 -13.45 Future of Social Commerce

13:45 -14.30 Future of Al

14:45 -16.30 Future of Social Platforms
e LINE / Facebook / linkedin / TikTok

DIGITAL MARKETING IN ACTION #6
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2024

FRI

16

FEB
2024

Day 2 : Technology & Future

9:00 - 12:00

13:00 - 16:00

Data Driven Marketing

e Data JwWACONMS Run Business 9UWIs

e Data Tools NMSHNUAU Data UudAnyasvidovl Data
1579:U3 Public Data auiRSovioNNNAUIBNTVIA Idd>uuUUNTHL
NIUDTAstndv soufivmsiSuugne:td Social Data au Social Listening Tools
nUNNIsaa1aNNAUIBNTVIA
Workshop : 1 Data 91nlvng

Enhancing Strategy with MarTech
e Introduction to New Era of Marketing
e How to Utilize Tech to Drive Sales

- )

Day 3 : Getting to Know Your Audience :

9:00 - 12:00

13:00 - 16:00

Consumers Insight & Journey

Consumers in Digital Era
voviRuncWIVALUIUavaovinsuddusinalugnaina

e [INAOVNSO:ls

e wnanssuniUaguly

e MsiFiivilagull

e o:[shonnyIRaAYIUNISIINIVADIRIONEUSINAYATINA

Consumer Insight Exploration Workshop
dnnisinRiiaRNIKOVYUSINAYAGINA
@ Selecting Consumers Segments
e Utilizing Tools to learn More about Consumers Insights
e Mapping Consumer Moments & Journey
Workshop : Id Consumer Insights 2oulng

DIGITAL MARKETING IN ACTION #6




SAT

| V4

FEB
2024

9:00 - 12.00

13:00 - 16.00

Day 4 : Getting to Know Media : Platform & Planning

The Changing Landscape of Digital Media Channel & Strategy
i AIVAYUTUZovFoNNNNISaANa laidfemwsdugaviwaawosuikue
sountvnagnsrana Tunnstd Digital Media
® The Changing Landscape of Digital Media Channels and Strategy
® Pro & Con of Each Touchpoint
(Google, Facebook, Line, EDM, Partnership, Affiliate)
e How to Use Each Touchpoint to Support Your Business Goal
(Awareness, Consideration and Conversion)

Pre-Planning : How to Get Start
® Recap - Understand a Meaning of Each Digital Metric
@ Online Tools for Pre-Plan Digital Campaign
@ How to Define Your Objective and Set a KPI to Your Team or Agency
e How to Read and Understand Your Digital Campaign Report

Fi Day 5 : Strategy & Execution Plan

1 Q:00 - 16:00
MARCH
2024

Marketing Strategy in Digital Era
msownagnsmMsaaalugaddfaluilagulliovls
U1SOUNUISYUSNISOWIIWUNAYNS lwuduansnd wsaudw KPI TUGdunu

e What is Digital Strategy?

e Digital Marketing Brief Guideline

e Objective Clarification

e Turn Consumer Insights to Digital Strategy

e Strategy & Execution Plan

e KPI Setting and Evaluation

Workshop : I0 Marketing Strategy 2ovlang
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MARCH
2024

FRI

8

MARCH
2024

Ddy 6 : Content & Creative

9:00 - 12.00

13:00 - 15.00

15:00 - 16.00

Content Marketing : I37lvMsaswAaUINUATADATUA 1GorTauteanan
e Fundamental & Value of Content Marketing
e Content Marketing Strategy
e The art of Story Telling
e Case Study of Content Marketing

Creative through Words
e The Art of Story Telling

e Copywriting

Content ideation workshop : AUXT Idea A@SASSA Content
e Set Objective / Problem to Be Solved
e Idea Stormer
@ Refine Ideas / Put into Content
e Wrap Up Content

Workshop : Ia Content doulong

Day 7 : Digital Marketing Plan in Action

9:00 - 16.00

Digital Marketing Plan in Action
thAowshiSouunnurua uisouidulwunagnsmsaana idodnfums
AVSIUAIZYaNISaAIaSIUNUMUANUNISNIASY Taulgidudany
AauNIsaaIadoaKAUSNL
ISouguUSAN $95v avioedy v 3 dhuRIdurclanan

e Digital marketing strategy & planning

e Content strategy & planning

e Media strategy & planning

Workshop : laliwu U Present

DIGITAL MARKETING IN ACTION #6




SAT
'I 6 Day 8 : Presentation and Discussion

MARCH

2024 13:00 - 16:30 Team Presentation : Digital Marketing Strategy & Action Plan

Ica:nauliduswavUITOSUADUILUGINGIFYIIINY
Tagida:nAu:DIDAGU

e UNIAUD 20 UN

e ADUIUUN 20 UNN

16.30 - 17.00 Closing Speech & Certificate Ceremony
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