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INTRODUCE
MY COMPANY

ARZIO

Co., Ltd.

ARZIO is a leading, highly innovative software house, systems
integrator and technology provider, established to provide
leading edge intelligent technical solutions and

consulting services to businesses, organizations and
government in order to allow the efficient and effective
secure access and communication with various
heterogeneous information resources and services,

anytime and anywhere
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Marketing X.0

IJuduA 11la=ns:udUNISWaaq
(UuduAa ogvlsavneld)
4P : Product, Price, Place, Promotion

Human Centric
KA wdAtynuA WU “uuud’”
(IUUDSESSSU. VAU, FVIDadDU)

Customer Centric
IUu “@nm” 1I0unQAUgNaIv
(IduAMUAaLNISYTLaNATRIIANEIVAL)

STP Marketing :
Segmentation : NSHIUYEIUNISQANQ
Targeting : mMsnKkuanauiUkug
Positioning : N1S210ANIIKULSSND

Philip Kotler

3l:

Brand Identity : n1sasivionanuaivovnusud
Brand Image : n1sasivniwanuaivoviusuad
Brand Integrity : AtUSSSUYDLIIUSUG

Traditional to Digital

IJu Binalulagnisaana (MarTech)
(Bouluvs:kIvoowlau nu ooulaudindiuniu)

5A : Aware (N1sa@$10n1sSus), Appeal (GvgandWEUTR)
Ask (GvA101L), Act (daFulo), Advocate (UDNCID)

Technology for Humanity

uniudAQ Marketing 3.0 1a: 4.0 5 . Q
souIgNarenu laguihinalulagulusuls
la:dovwauundoAUTRGTuGIY

Metaverse Marketing

NISATKUQNFANTYL :
Data-Driven Marketing : N1saalaniudoua = fkuhAIGoulevs:kiwlanoowlada:oouladidndounu
Agile Marketing : ﬂqsqa‘lqﬁ:qauaua\)sgqﬁg ?8|nﬂTuTa?J?umsas‘wds:aumsnﬂmﬁﬁﬁuqﬂﬁﬁ
Predictive Marketing : nsfddoyaniune Al, Blockchain, AR/VR, Web3.0

Source : Marketing 5.0 U2V Philip Kotler

W aNssSUYaYNaUIUIKUIZadvKUN Thailand Marketing Day 2022
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o Games, Social, Esports
Expeflence ( Theater, Shopping )

Ad Networks, Social, .
Curation, Ratings, Agents Dlscovery\

S
%3 Design Tools, Asset Markets>
0 Workflow, Commerce
§ 3D Engines, VR/AR/XR
2 Multitasking Ul, Geospatial ~
Mapping -
I VR

Edge Computing, Al Agents
Microservices, Blockchain

Mobile, Smartglasses, Wearables
Haptic, Gestures, Voice, Neural

5G, WIFi 6, 6G, Cloud, 7 nm to 1.4 nm., &
C MEMS, GPUs, Materials }Infras"uc‘:ure ol
’ ' Building the Metaverse

Jon Radoff

What Is
Metaverse

ADIUKUNYUDOV Metaverse Ka']EJﬂUII_jE)ﬂaI']Dﬁ\)
Metaverse fin:tnfivlaniaiou Nidu VR K% AR
(Virtual Reality or Augmented Reality) KSou1v

AuloviduwgviAInud NG9 1aunuaaulau

16959 1132 Metaverse 1Jua:lsAuinn3nud
KSolaniaioundq U iwsa:gvilunkaviniklan
$SA1D N1SIBU NSAT NMSANL Ya1 IWagunua
J Tuaoul dhwrnipvAgvluaiunsalenuANu -
KU8UDY Metaverse [d idwoasuaus
Metaverse Aolanfulku AwSouv:riklansaudd
istiJagundav(u
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Marketing 6.0

1n Metaverse
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The Metaverse Building Blocks

Avatars Digital Content Interaction

The Experience [ Virtual IDs ] [ Assets] Framework
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Content Commerce Payment Governance
Platform LUN [CryptoCurrency] [IDAO]

e - - - - -

Source : lwan setiawan

The Economy
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How Brands Play i1in Metaverse

Dlgltal (=T

Brand Role

S
>
5

Q
3
3
2

Gamification Commerce

Motivation

F & : |
Vf‘f" i) 8

ESCAPE EARN MONEY SEEK CONVENIENCE

Source : lwan setiawan



offline
IN
online

METAVERSE
Immersive

@

Q Q
©cOc
75 < S
<

\J

<
<<

e 2
i
o

<Y
>

NN
i

e 2
"~y

.

"~

2
- Sy

Q Z ":77777

-

=
=

=y,

= I.L. M. :_,,,

D

=
s

e 2

Sy,

ST |

o

Al

e

,. |
\ o e |.
™ /N ¥ -
y g I YRl - h\l
N . f b -
g PN \ ,.._ . | — -

|solated
offline
OR
online

MULTI

iy
T

Tl
y %E@

wrrraan,

I
- -y
T
,,k:, )
/| \,_
>>‘l |

E,
Il

PL&

Metaverse
1S
omnil.

Source:



land.

In Tha

O
n
S
QO
>
(v
)
O
2

= ARZIO

UrANg MMM







= ARZIO

5 IKAQWa :

“Isunsa sina” dovnisdnsviduluasl
Next-Gen Omni RetailerliKvIoI5g

8E)UE)E)UT8UIGUUWﬂﬂjWﬂWSgOUWBﬁDTU

5 1n0a “Isunsa” aununaﬁuwuaﬂJ\

ICiAD “Retail Therapy” (38 2 " Ju “Immersive Retail Platform” ,’
Us:aunisadiidanikulkauunsou '

uasaunioU “C-Verse” 15oulanvsy-laniaiiou
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d$1050vNVNSTIKUNESUNUUTIKUTR

AUWISNIUDS gunsa sina”IsuwoyuliwaawasuC-VerseavliailQoudvrkiAy 2022 ﬂDIUUTUSIDﬂOLﬂSO\)UD\)

CRC Immersive Retail Platform

Judnuadwandunisiaulagaaue 5 [dnuuiswalny Tagsulo“Huawei” (KD138)WIKUSNS Cloud Infrastructure IWOSOVSUADIUKAINKANEY
vovinalulad ¥oaRnsiBoudonwaawasus:kvlanosy nalaniatoudulUog1vsiusu soaigd

o . Ao nouwainsdufidounngovnivnisdoutvnvoowlad
IFoudiolla:uggIUNG e
, 4 - poulau - lsiByaldiay - Live Streaming lla: Virtual Store
Young Generation s . N . .
sounvuinaluladlkuidnun (s 15u Virtual Influencer, Generative

Al TRUSAS Al Chatbot fiuanAn

Source : https://www.marketingoops.com/marketing-tech/central-retail-launch-cverse-immersive-retail-platform/
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Thank you

Apichail Ruangsiripiyakul
CEO ARZIO Co,, Ltd.

B4 ar@buyth | ] 061-9545456




