Branding is a
journey

AARana MU § Lifestyle wear for
everyone”
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UNDERWEAR THE BEST OF IT'S KIND YOU CAN FIND IN THE MARKET
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. Framework

RE-INTRODUCTION

OBJ: Re-introduce our new

brand position and narrative

BRAND
ENGAGEMENT

OBJ: Arouse and engage

with target audiences

BRAND

ADOPTION

OBJ: Encourage and lead

target to conversion
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https://www.youtube.com/watch?v=htrAoPh8cCQ



Adoption




ReFresh
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Introduce New
Experience
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https://www.youtube.com/watch?v=9dkWUt8zcbY
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W% DOUBLE GOOSE

AWanmEKnunn Generation
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