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The Vibrant Color
of Modern Marketing
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7,10, 14,21, 24,28 iJ.¢). 66
5,8,12, 15, 22 N.A. 66
At Grande Centre Point Hotel, Terminal 21

17-18 U.¢). 66
At Ravindra Beach Resort & Spa, Pattaya




(AsnAwd gD [Udnavaa

Kangas

SUPER

NAGER #37

.

Kanaasnisaalan wudunaa
wSoulRAtuasonusud

Uun'\\)aoanznuei'nsononlw AUNIGYD

- nIsua

-= B B
IUOKIIYUUU
ASUASUNDIZDVN1SAaNQ
la: n1sasaviusuad

HS%HFUUUUUO\)IUOK']

Aadoq 13 I)U

%
//

AsauAguNNISavnIsaaia liwalrannnisindoulko

wSouUWURUSNgINSAD:UULTUUS:aunisad

soufivaasida “lIndaaunisaanq’
AluingiUaimenlkuuinou

Z)nEJ'IﬂSF]fUﬂ'lW

ﬂonaoua\):)nmns
wans aunisadonnnous:inA

! Ila'
/ /

/ 4 /

/
/ I
Vi S
/ : / (
o ra

Nad NSASUUJD

DRE annnnaansm\)msoam
|wan:)‘mnTama
ua\)ﬂawueﬁl%o



Kiywana!
NIATUAD

WUSKTS ~ WUSK1sS WUSK1S
Wlgn1saana Wlgnwaanturi WIgWaIUISSAD
/ NMSU1E
WNIOSsUAD WUs:NauN1S RNIOSIUAD

IJUDYDLSSND SMEs iuvaniswaanturi



NIINUNTISQaNQ
QD8ADIOV

AdINnAWaTISaIdluenn

ISEJUSKaﬂaOSﬂ']SOa']O
ﬁdﬁao ,
uaoamnumsmamr‘iUs:aumwuehl%o 7
Ul1Gaoa 30 U
JanAva: 1 ASviidu , -
nuvduus:=aunisad

: aalsnlsu

~ AT mnanmnswmua\)ua IBYou0Y
an‘]al QYOIIIRY U fuTannsaanaiiau 30 Mu
nAtuD:ldasviusud 0aoaKangas 13 3u

[RUs:aunoudiso
fulanssfiadoedontu




Speakers

AfUNYsa d1asnau
Founder and Managing Director
DigiNative, a member of iiG

AUVUEYI AYISWIUISIU
Consultant,
Chief Strategist-Cheevamitr SE

AMIYSE 9SASVISOEY
Performance & Ecommerce Lead
Publicis Media Thailand

AUTUSIAIONE J9UWIUY
NSSUNISWINNS

USEN AdoannaudansSasulusand 970n (UKBU)

ANNIIWENY OVBINSEYNoav
ﬁjlﬁuomryﬁﬂu Digital Marketing
na:zivevIdulssinIsnaInandmn
Nuttapuch.com

AMNINIFISSSU ASHV

Director, Digital Marketing Program

School of Business Administration
Bangkok University

MAT

MARKETING ASSOCIATION OF THAILAND

Arunadn gussruSny
wououNIsuewWnIu1sSNY
danen1stulosiozBy

AMSTYNYus anselsnsnu
Co-Founder

Small World for Kids Co., Ltd.
Facebook Alpha Tester

LINE Certified Coach

9.UdWs UFAgguUNS
9RMND19188US=9
ANUzWITUBEFAansSIa=N1sunys
IWIAINSNIUKIINYIAY

AOUOS gossruuvna

CEO and Founder
Hummingbirds Consulting

AMNIWBSINSN F91ANA
Personal Development Coach

AMUINIAT SNFSTUY
CMO
Hummingbirds Consulting



AMIFINT ASTYIVFA
CEO and Co-Founder
Tellscore
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an0uuruUnAWRIUUSHASAYERS (URA1)

Aruloaloos NnAWIY 3s:1ny:

Group Chief, Brand Innovation & Marketing
Dentsu Group

ArugsANA Indodguina

aUunenule Digital Marketing & Technology
aurAuNiIsnanirus:INAINe

Strategic Planning Director & Co-Founder
BrandBaker Co., Ltd

WA.AS.19NM NNssuna
Assistant to the President
for Communication, Brand,
and Alumni Relations
Chulalongkorn University

ATUOFALWA B3N18Sgs1du
Dot Connector

Talent Development

Public Speaker & Inspirer

Commentators

AUBUA §ossSruwsuns

Senior Vice President
Head of Customer Experience
Banpu Next Co., Ltd.

AMNIEUWS U198SnU
Executive Consultant

Hakuhodo International (Thailand) Co.,Ltd.

AUABW ASWNMAIN
Senior Executive Director
Sino-Pacific Trading (Thailand) Co.,Ltd.

AMNDJYEY swduNa
CEO
Loxley Trading Co.,Ltd.
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Modules

1 Overview
& Trends

+ Catching the Trends :
Evolving Landscape of New Marketing
31As1:K IN:anlannisaananaaduilasunla
lannisaananuu New Marketing

2 Strategic Direction

* Building Brand Love : The Journey to Success
Kofonisasiviusudoin 0 Ao d1iso a:Tsﬁaqryuoé’wﬁfy

* Adapting to Change : Balancing Long-term Planning,
Short-term Goals, and an Agile Mindset
nsusunagnsmsaaiafulanikvaouilasunvao
poavsaudiu As1:KsounfA dodnsonnudSaikAUSsAD
Q28 Business Model Canvas

* Purposeful Branding and Its Lasting Impact
ADUDSY PIuNSasvAUAT ALINNSIANanI(s
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2 Cconsumer
Aspirations

* Immersive Experience:

* Consumer-centric Mindset :
Insight and Empathy
KalpAdwdiSouovunnisaaragalki
dagnisuavlanonyuyovLan

4 Convenience

* On-life Customer Journey :
Engaging Consumers Wherever They Are

iBoucioagvls TR IUoglunndorkd:s3auovrusing
* The Future of E-=Commerce:

Harnessing the Power of Connected Platforms
wavuavnmisiBoudosovrinvmsuielulangalki

5 cCostto Consumers

Winning Over Consumers through Unique Brand Experiences
MgNvIsvvd:sU:RPRUSINA ddemsasvds:aunsaifiancdo

* From Price to Value Creation : How Customer Empathy Create Value
misaanailagundavognvls fugafanmikaouaAryduAtuALINNINSIAN

* Art of Sales : Key to Win
INnATANTSUNE MognvlsiRUs:auanuaiso



6 Connected
Communications

* The Game-Changing Power of Key Opinion Customers
asvgoauigdaennusn lKanAwannuiusud

* The Art of Integrated Marketing and
Communication in a Digital Age
doansogvlsiRignfivforusina

« Maximizing Media Efficiency
in a Multi-Platform Landscape
nagnsn1sovdalluuystuiMs [dgovmvogols
[RTAD WKW Na:ifiaUs:anENTwaoda

» Strategic Storytelling :
Leveraging Narrative to Connect with Customers
ashoaauinudiazianiSovagwlsiRignivhrusina

/  Soft Skill - Innovation & Inspiration

* 360 Degree People Management
AaasnazAadikuNIsusKiIsAU

* Finance for Marketers
UwuguiSavnisiduluyulinnisaana aanadiasi:Knoudaduld

* Al Co-Pilot:
Revolutionizing Your Work Processes
iWalanudanssulku K Al Co-Pilot u10undosuavAtu
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Associate Director,Enterprise Brand Management Office
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“SMB fia AavAWSNMIsaalaals ki fuyuuavinandviu Sudovidosy
na:kduuifsldaaaanan”

Super Brand Manager 1USguIdliousangas Special Force d1kSURUSKISIIazUNNISaalan
dovmsasivwaviulkduSvagvsoaiSana:gvdiu lagsousouokaIussa1vaUYNSNIVNIS
aana fgvlaandufusvns vgowiSovs1d Id@Usaunisad yuwavaAdwAaniduls:lgsu dienaa
doanslRwoldogvagtoaunauuna:iinfovig souiivldasiv Connection D1nIWOUS WIS
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ATUAVNA WNYISTY
Strategic Planning Manager
USUN lloug (Us:inAlng) 9110

#0upasanisaalaniku:aIksSunnanv1osw

AfUNWSQ1 UgyAvnu
Senior Account Manager
Usun 100: Iwaawasu 911a

Super Brand Manager IaiUauuuavikii 9 TuiSovnisasionusudiRndonso
suiaanusdunsaana awisaiwnusulafiunisriuiu Isu 38MsK Insight ANRDSLYDY
Consumer, Update Tools, na:nsrinnisaanalkignnu Context IWoriiAsNISAa1QIa=N1sa0ans
Tdagnvasvaana:laulo 3nnvgvlatasnwnd dogaalusufivnisldsouviunuddy

AfUdUAW AVIDU

/Enterprise Brand Communication
usuhn QUﬁluudTna 9110 (UKIBU)

nisasivnusudiudutina:aunnalibiuikiiouidu wsr:wadnssurusinavasu
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SOUNY Generation Tkij 9 A Life Style dvo1nidu dvduaurivudunusuddovssoulia:an
K$O uUdNIVIA:av IWo Build 11a: Protect nusuduavauoviklaufia:nandioonovdAns

Kangas Super Brand g2aaaulongasu sulunides nulildaau ndilnfkAanaoannuu
nisasvnusudikdvnazgvaudisauiov IWalKiUu Super Brand
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www.marketingthai.orth & @matsociety
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