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ArUNTYsa d1asnu
Founder and Managing Director
DigiNative, a member of iiG

AMUISE 95dsvISavse
Performance & Ecommerce Lead
Publicis Media Thailand

AfUNIZWA LioUN1

IRIVaNIWINISNAINIUAzMNOU
9191586581 Data-Driven Communication
Wiveunuvée Personalized Marketing

AUNIZOSSsU ASEV
Director, Digital Marketing Program

School of Business Administration
Bangkok University

ns.Avlenda aliunde

Chairman of Management Board
INTAGE Thailand

AruSTYNYUus ondelsAsSnu
Co-Founder
Small World for Kids Co., Ltd.

Facebook Alpha Tester
LINE Certified Coach
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CEO and Founder
Hummingbirds Consulting

AfUILE 91surulsau
Chief Marketing Officer
CardX

ATUOFIRWa B3N18sds1du

Human Relationship Building Expert
Professional Instructor and Inspirer
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9Uunenue Digital Marketing & Technology
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Strategic Planning Director & Co-Founder
BrandBaker Co., Lid
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Aruloaloos NRAWIY 3s:1ns:
Group Chief, Brand Innovation & Marketing
Dentsu Group
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FRI
2 4 Day 1 : Intro to Digital Marketing in Action

FEB 09:00 - 10:00 Course Opening : Welcome to the world of "Marketing in Digital Era"
2023 e NADAOUSUINYEUSHISAUNAUY NANDTINSaNUS:ANAIIA:NWSIUYONAOSH

e UoVIKUNMWNIWIoVNMSIAUNWINGYATINA
wdsuinsudiruahuuauey IloIasuulsSudTARMOUNegWTUSANSNW

e Digital 2022 What's Going On? Key Challenges?

e World Digital Trend 2023 and What’s Next?

10:00 - 12200  Break the Ice : A WSINIloUSOUNANA
Reflection Workshop : "Unmisaaraiulangnlri o:Ishdevidagul
e I0A:NAUKISO Nla:iniduayuueN (naua: 5 uin)

Technology & Future
13:00 -13.45 Future of Marketing Commerce

13:45 -14.30 Future of Al for Marketing

14:45 -16.30 Future of Social Platforms
e LINE / Facebook / Llinkedin / TikTok
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2023

9:00 - 12:00

13:00 - 16:00

Day 2 : Technology & Future

Data Driven Marketing
e Data UwACONS Run Business 9IS
e Data Tools NsSNWUAU Data UudAryasundovid Data

I5719:UT¥ Public Data ahuinSovdonnnAuIEVIG IdddsyUUOVTHL
NIUDTAsTNDY SOUTNNISISUUSNN:TY Social Data 61U Social Listening Tools

nUNNsaaannAUBAVIA
Workshop : K1 Data 9nfeng

Enhancing Strategy with MarTech
e Infroduction to New Era of Marketing
e How to Utilize Tech to Drive Sales

FRI

3 Day 3 : Getting to know your audience :

MARCH
2023 9:00 - 12:00

13:00 - 16:00

Consumers Insight & Journey

Consumers in Digital Era
uovIkunWIasUIUavovinsudausinalugndINa

e [INAOINSO:TS

e wWnAnssuniUAuUIU

e MsiFiivivauull

e o:sAiontyivaAnyiunNsiNtiviAdvIovdusIinagndINa

Consumer Insight Exploration Workshop
dnnisinRnanNIivgusSinagndINa
e Selecting Consumers Segments
e Utilizing Tools to learn more about Consumers Insights
e Mapping Consumer Moments & Journey
Workshop : Id Consumer Insights 2ovlong
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SAT
4 Day 4 : Content & Creative

MARCH 9:00 - 12.00 Content Marketing : ifamsagwnsuinudiinruA 1IdormiautanAn
2023 e Fundamental & Value of Content Marketing

e Content Marketing Strategy
e The art of Story Telling
e Case Study of Content Marketing

13:00 - 15.00 Creative through Words
e The Art of Story Telling

e Copywriting

15:00 - 16.00 Content ideation workshop : AUKT Idea @SWASSA Content
e Set Objective / Problem to Be Solved
e Idea Stormer
e Refine Ideas / Put into Content
e Wrap Up Content

Workshop : Id Content dovlong

_IFRIO Day 5 : Strategy & Execution Plan
MARCH
2023

9:00 - 16:00 Marketing Strategy in Digital Era
msonagnsmsaaalugndInaluivasulliliovls
U1SOUNUISYUSNISOWIWUNAYNS lwudRUuanisnd wsaudw KPI TUasunu

e What is digital strategy?

e Digital Marketing Brief Guideline

e Objective clarification

e Turn Consumer Insights to Digital Strategy
e Strategy & Execution Plan

e KPI setting and evaluation

Workshop : [0 Marketing Strategy @ovleng
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SAT
1 .I Day 6 : Getting to Know Media : Platform & Planning

MARCH

2093 9:00 - 12.00 The changing landscape of Digital Media Channel & Strategy

A WIlAgUTUZovdauNIINISaaTa Iia: Ifenwsouzeviwaawesuikue
soufivnagnshanaiunistd Digital Media
e The Changing Landscape of Digital Media Channels and Strategy
® Pro & Con of Each Touchpoint
(Google, Facebook, Line, EDM, Partnership, Affiliate)
e How to Use Each Touchpoint to Support Your Business Goal
(Awareness, Consideration and Conversion)

13:00 - 16.00 Pre-Planning : How to Get Start
® Recap - Understand a Meaning of Each Digital Metric
@ Online Tools for Pre-Plan Digital Campaign
® How to Define Your Objective and Set a KPI to Your Team or Agency
e How to Read and Understand Your Digital Campaign Report

SAT Day 7 : Digital Marketing Plan in Action

1 8 9:00 - 16.00 Digital Marketing Plan in Action
MARCH thAowgRBuuuNvrua Lisauidullwunagnsnisaana Iodntums
2023 AvSI9A:IBuaNISaA1asoUNUMUANUNMSNIRSY Tauldiuoanny
auNsaaadnealrANUSNLA
Bouduugan $95v avlioesy Ny 3 dnunidurshnan
e Digital marketing strategy & planning
e Content strategy & planning
e Media strategy & planning

Workshop : lailwu U Present
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SAT )
25 Day 8 : Team Presentation
Digital Marketing Strategy & Action Plan
MARCH
2023
13:00 - 16:30 Team Presentation : Digital Marketing Strategy & Action Plan
Ica:nautniauowavuIlioSu Comment 1NWIFUIINY
lagnca:naud:dinaldvl
e UNIAUD 20 UNN
e AOUIVUN 20 UN
16.30 - 17.00 Closing Speech & Certificate Ceremony
#
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