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Human Relationship Building Expert
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Senior Executive Director
Sino-Pacific Trading (Thailand) Co.,Ltd.

NSSUNIS USEN N.19.8 pougIUas 311A (UK1BU)
NSSUN1ISWIANISNAUSSNaWInU=IWW
usuen Uud 970m(un1su)

Knowledge
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Executive Consultant
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Trends & Changes Post COVID-19

New normal marketing and consumer trends
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Consumer - Centric Mindset : Insight and Empathy
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From Place to Customer Journey
— On-Life strategy : meet customer where they are
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From Promotion to Advocacy - Influence the Influencers
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From Product to Experience - Adapting
customer experience in the time of pandemic
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From Price to Value Creation —

How customer empathy create value
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E - Commerce Marketing During a Global Pandemic
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» Post - Pandemic Marketing Strategies :

Long-term planning, Short-term goal, and Agile mindset
: Good marketing plan is halfway to success
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« Communication : The Art of Integrated Marketing

and Communication in a Digital Age
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* Creative Content Marketing :
Tell Your Brand Story Through Content
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+ Finance for Marketing
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* 360° People Management
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- Art of Sales : Key to Win
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* Tech & Innovation:
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* Purposeful Brand & Its Impact
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- Ethics & CSR for SBM
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« Up Country Trip
NSSUaTUaUWUSMYILKIQ

- Group Activity & Team Spirit
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WU team assignment

- Party
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« NFT Marketing
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Tools & Platform : Multi - Platform Media Landscape
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« Company Visit
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« Sharing Forum
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