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Real-time

Insight Market Data
Data Analytics
y : WISESIGHT IS THE BEST CHOICE -
easuremen erformance
FOR HANDLING SOCIAL MEDIA
Advanced Technology Accuracy Artificial Intelligence

Service .
Proactive

Wisesight was founded in 2007, the same time with the arrival of social media platforms in Thailand, and have been growing strongly every year. With over 14 years of
experience, we now collect biggest sources of market data in Thailand, continuously develop the most high-technology tools, thus, provide a wide range of social data

analytics solutions that help consumer brands, agencies, government organizations, and educational institutions to unlock the potential of social media data in order to
better take care of your customers and seek new market opportunities.



+20 Billion Voices

Facebook, Twitter, Instagram,
Youtube, Blogs, News and local
Forums
4 Years historical data

WE TURN SOCIAL DATA INTO SERVICES
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World-Class Infrastructure

100% Cloud based
ISOs Certified
Certified Developers
Full Scrum/Agile Process

Proprietary Models

Context Analysis,
Sentiment Analysis,
Measurement Model,
Data Cleansing Process
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Platform

Social Analytics,
Social Engagement,
Real-time Social Monitoring
Solution

Service

Research
Consulting
Monitoring & Alert
Crisis Management
Training & Workshop
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DECODING THE UNKNOWN

Changeof Consumer
on Social Media



Many social media tactics leave
marketers stunned as to why

they work?
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Embrace consumer i Identity
creativity makes difference

Drama is a new normal Change of loyalty
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Easy to ‘Drama’ in any topics

Chart

Total 1,316, 197 messages
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In 2021,

Social Media has conversation
about “@A51311” or “917584”
around 1.3M Messages and
received 186M Engagements
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Drama Life Cycle

. - Debating
First Message Alert! - Talks of the unknowns
- Clear
Panic Discuss End - Pause
- Meme
- Spreading
- Internet
Detective
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Drama Trigger

le

POOR
CUSTOMER
SERVICE

Bad response or
non Response on
social media.

Bad experience at

customer touch point.

Most Common Drama:

4P

le

POOR
MARKETING
PRACTICE

Unfavourable customer
reaction to
advertisement
or campaign

le

POOR
PUBLIC
RELATIONS

Story posted on social
media by angry or
confused customer.

A
|\

POOR
GOVERNANCE

Evidence of brand
representative
exercising poor

judgement.

Uncoordinated efforts
across organization
units.

T Social Media Triggers

- Sexual Harassment
- Bully & Racism
ppropriate Actions

- Cultural Ina
- Gender Inec

uality

- Political Pol

arisation

- Environmental Ignorance
- Generation Gap
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Drama is a new normal

Embrace consumer
creativity

Identity
makes difference

Change of loyalty




Creative Consumer

5 19a
about 6 months ago
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MuAfanisillauas 27-28 ... See more

i MK P 11K 4 29K

Engagement : 16,016 (+214%)
Reaction: 11,347

Comment: 1,635

Share : 3,034
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i 64K 661 A 569

Engagement : 10,001 (+96%)
Reaction : 8,384

Comment :1,013

Share : 604
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@wecanchoose - Digital creator
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ok 54K 9 333 ~» 420

Engagement : 7,635
(+49%)

Reaction : 6,736
Comment : 482
Share : 417

@ Following
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about 6 months ago
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daramdaidauaslilases ausivisninauaas... See more

i 45K W 254 A 150

Engagement : 6,517 (+28%)
Reaction : 6,022

Comment :342

Share : 153
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Creative Consumer
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Piyabhat Navaraj
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Post on 21 May, 2021
Engagement : 58,367
Reaction : 20,130
Comment :7,706
Share : 30,531
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Search term

Thailand =

Interest over time

Past 12 months =

All categories «

Web Sear
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Related queries Rising ¥
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Search Volume Growth +5,000% for “audununiieg” “agununiun”
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Embrace Consumer Creativit

&% Kiratikorn V. Megati -
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February 2022,

New Product Launch
from Social Media Feedback

S 2
Like Reply 32w O:

Piyabhat Navara
inAufidlugiarmaannuun udaariswang Mus wiunusmwuiniusjuoum
Aunsviauanlidamuiiusadonanag OMG

Like Reply 33w Qug 7

D ioonioon

=% yadudasgunfuiuaimay n"mﬁm'm:wu'\‘luinﬂwaa'umnﬂ_:r . > = >
g E auunuin Inddnualn

e e S EE N
FRUUDIMMIUIMBNNIMMIFYLa B!

m ‘Weerawat Watasiri

futy glade tuse tA1da gaew!!
like Reply 38w w0

AsYhAsIMBINAUAIAY

wmiiauaritaugay Mgasyunuifsaniunid sauiio e umasimhvay
nvhayshiay

1 2 Ahiiden munnvandflawsalasanionngalanassdunduflifianis

dadilanmaamniaaeaden il £20310a aslidasntuudiusinlivay 5555+
vaudsaynianmindudnnnnnnn

. Lazada e BSK 321 A 821

Post on 21 May, 2021 )

Engagement : 58,367 www.lazada.co.th/parrot L

Reaction : 20,130 -

Comment :7,706 ‘
Share : 30,531
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Drama is a new normal

Embrace consumer
creativity

Identity
makes difference

Change of loyalty




Differentiate Ident
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250,000

150,000

100,000

50,000

From 0 to 100,000 Fans in only 9 Months
0000 And Growth 150% in 2021

4y Nw @ slow
@jenonxrxk

duuualumiwminanmiag

lewasudrny lusudlduaniwalne
vindavannaaunazsawmiuy

wsivaaoanuuaUuyoy Tuanwit
Undunnar wisndumdpuidonanau
@ lvivh

N - 47,
ﬂ"lw-:nunuuqﬂwuau
. ecembe
muuhlumwa mmaoum%nuwuau

Posted on 3 August 2027 19:04:09 Posted on 30 Decemier 2021 12:27:12

v v

O N D221 F M A M J J A S§ O N D 2022 F

‘\&WISESIGHT 44 intage

Know today, Powar tomarrow


https://twitter.com/jenonxrxk/status/1422528714596782087
https://www.facebook.com/103961054529817/posts/421414579451128/?comment_id=421438989448687
https://www.facebook.com/103961054529817/posts/441104547482131/?comment_id=441168397475746
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Total Engagement 2021

986,055

Estimate 2,701 Engagement/day and 1,596 Engagement/post

Reaction (66%)

655,069

Comment (12%)

118,111 212,875

Share (22%)

> < % & ; ; ‘ '
w = 0 AL
59% 38% 2% 0.4% 0.2% 0.01%
(384,727) (250,833) 15,404) (2,709) (1,348) (48)
Average
Engagement/Post (794)
Performance 1guL#i1 e-
Commerce 1911vgjq Shopee, 8,704,148

NocNoc.com, 216,237

LineShap, 567,281
Kaidee#29,213

JD Central, 149,680 @@ Konvy, 305,074

o
Central Online, 80,725

Lazada, 5,280,264

Khai5555, 986,055

%Post over P90
(19%)

intage

Know taday, Power tomarraw



ldentity makes difference
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Drama is a new normal

Creative Consumer

Identity
makes difference

Change of loyalty



Change of Loyalty

Membership

You
. QPaid Memhershlp

o

| e D) 0:04'/5:‘12“"

Mission Club

THB 50.00/month

Recurring payment. Cancel anytime. Creator may update perks.

Loyalty badges next to your name in comments and live chat
QOOoDH Y

Custom emoji to use in comments and live chat
CRROYZVS 002 E

Photos and status updates

Your channel name and member status may be publicly visible and shared by the channel with 3rd

(D wisesigur {8 intage
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Membership

HEARTROCKER
Join this channel

Get access to membership perks

Saulusueay THB 300.00/month

THB 50.00/month
JOIN

saulutauae Recurring payment. Cancel anytime. Creator may update
THE 150.00/month perks.

sauluriaumais Includes access to perks from previous
THB 300.00/month |eve|(5)

NI TwEANaIAL IR WITULNY 9

wanaean Le
wan'laTlanrdteuLANAUG 8

More about perks w



Support Culture

ers
rand Research

Support

f\‘ MOTAWINK
\-L%—‘ @BWmetawink
1 2219

2,499*300 = 749,700B ¢

uusueluulsgla Wida lduguas lugrusandmuasuWuaaL
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Win Metawin
#SoSxStoriesofWin
#SoSxWIN #winmetawin

Translate Tweet

T Kiki black catyy @minthappp - Feb -
q. wunsuialeznawivaduudainar luanvidiavay

@ Khitichai @khitichai - Feb 21
.. A5amsady Inandu

oo

EYEWEAR FOR ALL
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Translate Tweet

4: 21 AN Oct 12, 2021 - Twitter for Android

336K Retweets 212 Quote Tweets 8,008 Likes

mueiu @
W9 @babaramilkshake

Nilsidugnénen waamauunindn 2 wusus@a More
Meat fu Meat Avatar lfluwusue Startup aasaulng 33
Aua399911A More Meat Tdi®iulsenauasiuauy
LARATAS INaIafa

Translate Tweet
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O 4 T 478K Q 6178
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DECODING THE UNKNOWN

In the world full of kKnown technology - WHAT,

there is much unknown psychology - WHY
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page. Behavior

What
consumers
FEEL
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Genetic Value




In the world full of known technology - WHAT,
there is much unknown psychology - WHY

Self-ldentity

VS.

Social-ldentity

New brand identity
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In the world full of known technology - WHAT,
there is much unknown psychology - WHY

VS.




Expectation on Brand: from GOOD TO GREAT

A

T ouaJedsue. |

A

A MoRUBYINY

A
L] e

A

R Mqisuodsay

A

G }1SO19UKL)



‘\&WlSESlGHT 44 intage

No matter how small you are, you can be GREAT
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2 == “We are in business to improve

OMS
LS A m—— . — & Their shoes are made from
gng'\;%gﬁﬂé B susfainable materials and the
e COMpPany emphasizes
fransparency in its supply

chain.




1

Expand earthwise™

That way, you have even more products to
choose from that are designed with the
planet in mind.

4

Use greener packaging.

We make sure our packaging is made with
at least 80% recycled materials and we
source 100% of our packaging from
sustainably managed forests.

o0

Increase our B Corp score.

In our most recent evaluation, our
environment score almost doubled—and
we're just getting started.

Measure our carbon
footprint.

We aim to measure our carbon footprint
and establish reduction targets by 2025.

TOMS IMPACT REPORT 2021

IN BUSINESS TO
IMPROVE LIVES

We're proud to share what % of profits for grassroots good™
really looks like and the steps we've taken to bring to life our
vision of a more equitable tomorrow - one where all people
have a chance to thrive. In 2021, we've invested over $2M in
communities and positively impacted over 400,000 lives.

Expand our use of
sustainable cotton.

We aim to source 100% sustainable
cotton by 2025.

Report on our progress.

You can track our efforts in our annual
impact report.

‘\wWISESIGHT 44
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Expand earthwise™

That way, you have even more products to
choose from that are designed with the
planet in mind. 1009% Organic Cotton
Grown without the use of toxic

chemicals or genetically modified
seeds

Eco-Fiber

A term for more sustainable
materials like jute, hemp, and linen—
all of which require less water and
fewer chemicals than traditional
fiber

REPREVE® Recycled Polyester

Made with post-consumer plastic
bottles via a process that's lighter on
water usage and greenhouse gas
emissions

Recycled Cotton

Helps keep waste out of landfills and
requires less water and energy than
conventional cotton

Attribute Definition Minimum Component

Recycled Helps keep waste out of landfills and requires less water
Cotton and energy than conventional cotton.

100% Grown without the use of toxic chemicals or

Organic genetically modified seeds. % REPREVE® Made with post-consumer plastic bottles via a
Cotton Recycled process that'’s lighter on water usage and greenhouse
Polyester gas emissions.

A term for more sustainable materials like jute, hemp,
Eco-Fiber and linen—all of which require less water and fewer
chemicals than traditional fibers.
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No matter how small you are, you can be GREAT
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No matter how small you are, you can be GREAT
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Empathy is the Center of Great Brand

Generosity m
Authenticity >
Transparency I

Empathy map helps you to better understand your customers

What he/she says? Say Think & What really counts?
Feel

Consumer

What behavior towards Do See & Hear
others?

What market offers?
What influencers say?

(D wisesigur {8 intage
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Most believe in Living in a Way that Promotes Sustainability.
Although consumers find it harder to live sustainably during the pandemic time, they still
intend to be more responsible, especially Malaysians and Thais in particular.

Trying to Behave in Ways that Protect the Planet, Its People and lis Resources

@ South Korea

Malaysia Thailand

« Strong intentions (Always or Often)
 Moderate intentions (Sometimes)

SﬁB * No intentions (Never or Rarely)

Base = All Respondents (N = 4,000; (1,000 per country)
38



Consumers show higher likelihood to be loyal to brands that helping them to

improve their life.
857

[787 in 2020]

= —

o S
~— N

Japan South Korea Malaysia Thailand

7% 92% 89% 83%

“I am loyal to brands that help me achieve a better and more balanced life.”

SB Base N = 1,000 per APAC country, USA = 5,000
39




1 Good marketing makes the company looks smarti.

Great marketing makes the customer feel smart.

Transformational Needs
- Esteem

- You've acquired the skills
that lead to honor and recognition

SAFETY

Home, sweet home

Basic Physiology Needs
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From Unknown to Khown

From
Good »
GREAT
Like Marketing mp Right
Marketing
Return on Investment 2 Return

onh Impact
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Thank you!
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