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THE WORLD OF
MARKETING MUTATION

Outlook of marketing mutation world
in 2021 and beyond
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Customer journey and media mutation 2021s
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Innovative strategy - building a powerful
MarTech stack for growth
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HR 2021 people strategies for an uncertain future
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NEXT-NORMAL
STRATEGIC MOVES

Next-normal strategic moves
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Next-normal values:
The role of brand and business sustainability
in surviving present and future crises
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Next-normal leadership:
Enduring and thriving vision
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MARKETING
VACCINE SERIES

Customer empathy as a key

to win customer heart
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Brand love and customer loyalty
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Impact of social tech and social commerce:
During and post-pandemic
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Tech that changed consumers world
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POST COVID-19
PANDEMIC

How China's business bounce back

anunsaikdo COVID-19 ssindve) fuus:inASu Recover agvls
AAMvluaunAaluanuMsad Uncertainty Tiduagnols

“Be Different” NO FORMAT CREATIVITY
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MARKETING MUTATION
TRIP TO CHINA
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