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Performance media &

Digital solution Director
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Director ,Digital Marketing Program
School of Business Administration
Bangkok University
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COO, MD
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Managing Partner
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& Co-Founder "AMATA"
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Strategic Planning Director&Co-Founder
BrandBaker Co.,Ltd.
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Day 1 : Intro to Digital Marketing in Action

Welcome to the world of "Marketing in Digital Era"

« UOJIRUNIWNIWVOINISIAUNWINYAINITGYARINA wSouINSURTKUqALNTUAUDY
WoindsuUsusalrifinotnognGus:ansnaw

» Digital 2020 What’s going on ? Key Challenges ?

» World digital trend 2021 and What’s next ?

Break the Ice : mnmusomweusouna'\a
Reflection Workshop : "unmsmam’[u[anun’[nu o:IsAgouilasu!”

12 Du1Au 2564
Day 2 : Getting to know your audience : Consumers Insight & Journey

Consumers in Digital Era : lJa\llﬁun:)'mlUﬁuuuda\lva\llnsuﬁ@'uﬁnn’[uqn
AdINa

* IVIMDINISO:[S

« woAnssuRIUasuld

- nsivhduAIvasull

« 9:[shontynvdanylunisiinfivnslaveuyusinaganaNa

Consumer insight exploration workshop
wnnasien:lenazinlhnvgusinagnndna

« Selecting Consumers Segments

« Utilizing Tools to learn more about Consumers Insights
* Mapping Consumer moments & Journey

» Design Consumer Experiences

* How our customers change?

Reflection Workshop : "anA1 2021"

13 Uu1AU 2564
Day 3 : Content & Creative

Content Marketing : 1ialen1sasenauinuniriatuA idomlaufeanAn

* Fundamental & value of content marketing
» Content Marketing Strategy

 The art of Story Telling

» Copywriting

» Case Study of Content Marketing

Creative through words
 The art of Story Telling
» Copywriting

Content ideation workshop : AUn1 idea aS1vassAcontent

 Set objective / problem to be solved
» Idea Stormer

« Refine ideas / put into content

e Wrap up content
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Day 4 : Strategy & Execution Plan

Marketing Strategy in Digital Era _ .
n1sonagnsnisnaniuganInaduidasuldiwells

U1SoUNUISIUSNISONINWUNAYNS nwudRUuANIsni wSawo1d KPI Tunsenu

*What is digital strategy?

Digital Marketing Brief Guideline
*Objective clarification

eTurn Consumer Insights to Digital Strategy
«Strategy & Execution Plan

*KPI setting and evaluation

Key group task assignment
Ikia=nausu Brief INYOAU Framework l1a: Assignment voynagns
laznwuNIsSNaINN:=RoININAAADSE SOUNINISUNIAUD Final Presentation

20 Uu1AV 2564
Day 5 : Communication in Digital era

Marketing Communication Strategy in Digital Era
IRunwsaunagnsmsdeansanlnil Iws:AsTavesnUdISINWNISNaIA Ao
n1sFoans a=n1sasaus:aunisni lAussadnnus:asAvodlongnauls
AuduSadugudrAryRgisou 9:Aearinle msasnagnsmsdeansiuganina

Marketing Communication exercise

Data Driven Marketing

Data Jwaman1s Run Business 9gNIs

Data tools N1SANUAU Data Gud1Arynsuisiodid Data 1519:U1lE Public Data
LiuinSeviioRnnAUNNTII IRfosuuuadlruRluGinstings soufiunisiSoudne-Ts
Social data WU social listening tools AUNNMISAANANNAUNTIIE

Workshop : uda1Aryuin iwsr:rriseundsanluliaioninnurio-audunun

26 Uu1Av 2564
Day 6 : Getting to Know Media : Platform & Planning

The changing landscape of Digital Media Channel & Strategy
Ivalenoawidasuluvassadntunisnann na:zivafanawsouvadiwanwasulniie
soufunagnsnanalunsis Digital Media
* The changing landscape of digital media channels and strategy
* Pros & Cons of each media channel
* How to use each media platform to support your business goal

(Awareness, Consideration and Conversion)

Pre-planning : how to get start

* Recap - understand a meaning of each digital metric

* Online tools for pre-plan digital campaign

* How to define your objective and set a KPI to your team or agency
* How to read and understand your digital campaign report

*Q&A
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Day 7 : Digital Marketing Plan in Action

Digital Marketing Plan in Action

lj"m:)'lugﬁﬁuumﬁdhum usouidunwunagnsnisnanm Wotlnlun1savsneazidon
n1smansouAUMUaNUNSNiedy InelgiFeosirysiunisnainmanalkAIUSnu
ISoUSIVUEEN $950 aviiosy MY 3 fnunidurolonan

* Digital marketing strategy & planning

* Content strategy & planning

* Media strategy & planning

3 IVU18U 2564
Day 8 : Presentation and discussion

Team Presentation : Digital Marketing Strategy & Action Plan

Closing speech & Certificate ceremony

AMaYN:zIUgUDUSI

ausnauvinudg naua: 40,000 (+VAT 7% = 2,800) sauiduidu 42,800 un
waulenolu naua: 45,000 (+VAT 7% = 3,150) souiUuidu 48,150 uan
SOU9INISINGY 9111S9 llazioNa1sUs=NOUNISOUSY

gas:zulne
o du9qe18AluuIL durAuNIsnalIANrUs:INATNg
1avUs=91Aouiden1E 099 3000 132483
 [ouNuuuUyBooUNSWE 1avin 256-1-03525-1
SUIA1ISNSIASEYSHT 911A (UNBU) d1v1auwil
¥oUNYT daurnrunasnaninvus:inAlng
(IUsmdv Slip pay in N9 E-mail : center@marketingthai.or.th)
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