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» Digital Marketing
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Executive Consultant

Director, Digital Marketing
Program School of
Business Administration
Bangkolk University

CEO
SHE (Thailand) Co.,Ltd.
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COO, MD
INTAGE Thailand
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Co-Founder

Small World for Kids Co.,Ltd.
B2B Business Director
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New Business Manager
Google Thailand
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CEO
Level Up Holding Co.,Ltd.
Professional Speaker and
Business Consultant

Managing Director and Founder
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] ) / Hummingbirds Consulting
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CEO
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SPEAKERS

Personal Development Coach

Assistant Manager,
HR Digital & Share Services
Corporate Human Resources
Division, ustn Jugiwuding
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Executive Vice President
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Head of Ceramics Business

' Strategic Planing Director SCG Cement-Building Materials
& Co-Founder

Brand Baker Co.,Ltd.
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Senior Executive Director
Sino-Pacific Trading
(Thailand) Co.,Ltd.
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CEO Loxley Trading Co.,Ltd.

Executive Consultant
Hakuhodo Asia Pacific Co.,Ltd
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Trends & changes

2 Are you ready

for future marketing 2021?
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From Customer Journey
to Brand Journey

2 connect with the Cs strategy
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Consumer-centric mindset

2 insight and empathy
unmsaanagAlku dovlulsnAignt
nduavlanonyuyavanA

Human insight-based strategy
for innovation
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From price to value creation

2 how customer empathy create value
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From product to experience

2 when functional benéefits is not enough
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Omni channel-disruption of
Thai retail in digital era
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Marketing and innovation plan
2 good marketing plan is halfway
to success
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Business model canvas
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Finance for marketing
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Art of sales
2 key to win
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» Design thinking
2 creative solution for innovation
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The game changer

2 innovation for marketing strategy
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How to enter

the Chinese market?
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Ethics & CSR for SBM
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360° People management
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Power of presentation
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Digital marketing
» future of marketing and sales
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Creative content marketing

2 tell your brand story through content
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Digital platform

: Facebook marketing
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Communication in digital era
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Virtual livestream @Google Thailand
;. Google Framework for Brand Marketing
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Group assignment
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Group assignment presentation
dhiauainunisaalaninsounu INalk
AfU:NSsSUNISABUINUAWSDUTRAIULN

Sharing forum
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Account Director
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Product and
Innovative Manager
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