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One Product can be known in different ways...either with simply its functional benefits...or
creatively behind its emotional benefits..Just whichever makes senses to target consumers best...
That's the heart of Brand Concepts. Same product but how to “Position” It in consumer minds
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The Best Brand Concept will make the Brand last forever. Learn how to create one that

most fit your product.
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Traditional Marketers just build the brands behind excellent products, right price, right promotion

and good distribution...That is just not enough for today’s competitive world.
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- A WADNNSYONAUSINARDO:TS ? : What is it ?
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How to find it systematically and creatively ?
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Why and Why Not Technique
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- misiFgunouidUrivesaliidu : Concept Board : What is it and how to prepare?
- INNMSTENULSY : Case Studie
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How fo link them with the Consumer Insights for best results ?
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: Concept Test t : What is it ?
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How Best Consumer Product

companies experience in Brand Concepts
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SHE (Thailand) Company Limited
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Tel : 0-2679-7360-3 Fax : 0-2285-5988
E-mail : center@marketingthai.or.th
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Tel : 0-2679-7360-3 Fax : 0-2285-5988

http:/ /www.marketingthai.or.th
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