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Day 1 : Intro to digital marketing in action
9:00-12:00 u.

Course opening : Welcome to the world of “Marketing in digital era”

* UDJIAUNIWNSWVOINISIAUNAINYAINIVIgGEARTNA WSouINSUATHUqNUITURIUDY INDINSEU

Jsumolrniounogwidus:ansnaw
» Digital 2019 what’s going on? key challenges?
« World digital trend 2020 and what’s next?
13:00-15:30 u.
Break the Ice : iMA2W§InIWousSoUAana
15:30-16:00 u.
Reflection workshop : “Unn1snannlulangaln o:IsAsioulasu!”
* Ifa:ndun18oe Ia:unlduauuuey (Ndua: 5 un)

6 NUNIWUS 2563
Day 2 : Getting to know your audience - Consumers insight & journey
9:00-12:00 u.

Consumers in digital era : uouIRuAMWIUABUIUAIVEY
* IV1fUNISa:ls

« wAnssuRUasulU

« nMsifvAIvasulU

« o:IsAanryiedrArylunisiiniivAslaveviusinagnn



13:00-15:00 uU.

nasivn:lana:zvalAnugusinagandna

'S insights
15:00-16:00 u.

Day 3 : Strategy & execution plan
9:00 - 15:00 u.

agnsnismanlugaRInatuidasuldiwesls
n1sni wSouo KPI TURoenu
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N 15:00 - 16:30 U.
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Day 4 : Communication in Digital era |
9:00-11:00 u.

Marketing Communication Strategy in Digital Era
IRunwsounagnsnisdoansgnlni iwsa:folavesnouduSentanisnain Ao

nsdoans na:nisadraus:aunisni iussadnnus:asrvedlongnnal3
aududuludedrAngngiseus:souiinle nisadrinagnénisdoanslugnadna
11:00-12:00 u.
Marketing Communication exercise
13:00-15:00 u.

Social Data Analytic in Action

27 NUNIWUS 2563

Day 6 : Getting to Know Media : Platform & Planning
9:00-12:00 U.

The changing landscape of Digital Media Channel & Strategy
Nialonowlasuluvesdosntunisnann na:ialenawsouvosnwanwosul
soufivnagnsnanqlunisis Digital Media

+ The changing landscape of digital media channels and strategy

Update ads format
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Google VS Facebook targeting

How to use each media platform to support your business goal
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Day 6 : Getting to Know Media : Platform & Planning

13:00-16:00 u.

Pre-planning : how to get start

* Recap - understand a meaning of each digital metric

e Online tools for pre-plan digital campaign

* How to define your objective and set a KPI to your team or agency
* How to read and understand your digital campaign repo

* Q&A

29 NUNIWUS 2563

Day 7 : Content & creative

9:00-12:00 u.

Content marketing : Iilon1sasaounusiliiintuAn ionnTaulegnéi
¢ Fundamental & value of content marketing

e Content marketing strategy

» The art of story telling

e Copy writing

e Case study of content marketing

13:00-16:00 u.

Creative through words

» The art of story telling

e Copywriting

Content ideation workshop : Aun1 idea a$19asseA content
» Set objective / problem to be solved

e |dea stormer

» Refine ideas / put into content

e Wrap up content
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Day 8 : Digital Marketing Plan in Action

9:00-16:00 u.

Digital Marketing Plan in Action : UhAow§RiSsuuafivhua uasouiluluunagnsnisnanm
iwotlnlunsavsngazidon nisnansoufiunuaniunisniest Ineligidoosayfiunisnainianoa
THAUSnu 1Seu§iuugdn §95u aviioosy M 3 duRiluriolonan

« Digital marketing strategy & planning

« Content strategy & planning

* Media strategy & planning

14 JurAu 2563

Day 9 : Presentation and discussion

13:00-16:30 u.

Team Presentation : Digital Marketing Strategy & Action Plan
16:30 U.

Closing speech & Certificate ceremony

20 NUNIWUS 2563

Day 5 : Digital Marketing Landscape 2020 “Trends to watch!”

AUAUSSEINTIARSY WUIS0Us109INGUSHIS IazAuRITU9SIvadIwanwasusuLa SUInnALS
wSouWh I$ousnoyuuadlnii Ieasusituniale 1a:9aUs:nen1ssio

10:00-12:00 u. Company Visit @Facebook Thailand

14:00-16:00 u. Company Visit @Line Thailand f @
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