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Day 1 : Intro to digital marketing in action
9:00-12:00 u.

Course opening : Welcome to the world of “Marketing in digital era”

* UDJIAUNIWNSWVOINISIAUNAINYAINIIVIgGEARTNA WSouINsusATHUqRUITURIUY INDINSEU

Jsumolrniounognidus:ansnaw
» Digital 2019 what’s going on? key challenges?
« World digital trend 2020 and what’s next?
13:00-15:30 u.
Break the Ice : iMA2W§InIWousoUAana
15:30-16:00 u.
Reflection workshop : “Unn1snaalulangaln o:Ishsioulasu!”
* IFia:ndun189 IIa:unlduauuuel (Ndua: 5 un)

8 WNAN18U 2562
Day 2 : Getting to know your audience - Consumers insight & journey
9:00-12:00 u.

Consumers in digital era : uouIRUAWIUABUNUAIVNI
* IV1RINISa:ls

« wAnssuRUzsulU

« nsifvAvasull

« o:IsAenryiedrArylunisiinfivAslaveuusinagnnd



13:00-15:00 u.

nasivn:lana:zvalAnugusinagandna

15:00-16:00 U.

Day 3 : Strategy & execution plan
9:00 - 15:00 u.

1agnsnasnanfugafdnaduidasulliwells
nasni wSouo1 KPI TUnoeiu
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Day 4 : Content & creative
9:00-12:00 u.

Content marketing : Iinlon1sa$unouinuslfidacuea it

¢ Fundamental & value of content marketing
+ Content marketing strategy

¢ The art of story telling

¢ Copy writing

» Case study of content marketing
13:00-16:00 u.

Creative through words

e The art of story telling

o Copywriting

Content ideation workshop : Aun1 idea &S !
» Set objective / problem to be solved
* |dea stormer

» Refine ideas / put into content

e Wrap up content

’ 22 WNFIIN18U 2562
Day 5 : Digital Marketing Landscape 2020 “Trends to watch!”

AUAUSSEINTIARSY WUIS0Us109INGUSHIS IazAURITU9SIvadIwanwasuBuLa SUInnAUS
wSouWh i$ousnoyuuedlnia Ileasusidumale 1a:9aUs:nen1ssio

10:00-12:00 u. Company Visit @Facebook Thailand
14:00-16:00 u. Company Visit @Line Thailand




23 WNFIINI8U 2562

Day 6: Communication in Digital era

9:00-11:00 u.

Marketing Communication Strategy in Digital Era
IRunIwsounagnsnsdoansgalnl Iwsa:folevesnorwduSoninisnan Ao
nsdoans na:nisadraus:aunisni iussadnnus:asrvodlongninal3
autudaidudvdraryRgiseus:Fouinle nmsasnnagnsnisdoanslugnradna
11:00-12:00 u.

Marketing Communication exercise

13:00-15:00 u.

Social Data Analytic in Action

29 WNAN189U 2562

Day 7 : Getting to Know Media : Platform & Planning

9:00-12:00 u.

The changing landscape of Digital Media Channel & Strategy
rinlenouilasuluvovdountunisnana naziinlenawsouvosiwanwasulnii
soufivnagnsnanqlunisis Digital Media

e The changing landscape of digital media channels and strategy

Update ads format

Pro & Con of each media channel (Google, Facebook, Line, EDM, SMS, Partnership, Affiliate)

Google VS Facebook targeting

How to use each media platform to support your business goal
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Day 7 : Getting to Know Media : Platform & Planning

13:00-16:00 u.

Pre-planning : how to get start

Recap - understand a meaning of each digital metric

Online tools for pre-plan digital campaign

How to define your objective and set a KPI to your team or agency

How to read and understand your digital campaign repo
e Q&A

30 wnAN18U 2562
Day 8 : Digital Marketing Plan in Action
9:00-16:00 u.

Digital Marketing Plan in Action : 1no1u§Ris
iwotlnlun1sasiga:IBen N1snaIMSOURUMT
TAAUSnun ISougiuugan §95 auilioess v
» Digital marketing strategy & plah,ni
« Content strategy & planning
¢ Media strategy & planning

14 §uo1AU 2562 A

Day 9 : Presentation and discussion
13:00-16:30 U.
Team Presentation : eting Str
16:30 u.

Closing speech & Certificate ceremon
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