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Day 1 : Intro to digital marketing in action
9:00-12:00 u.

Course opening : Welcome to the world of “Marketing in digital era”

* UDJIAUNIWNSWVOINISIAUNAINYAINIVIgGEARTNA WSouINSUATHUqNUITURIUDY INDINSEU

Jsumolrniounogwidus:ansnaw
» Digital 2019 what’s going on? key challenges?
« World digital trend 2020 and what’s next?
13:00-15:30 u.
Break the Ice : iMA2W§InIWousoUAana
15:30-16:00 u.
Reflection workshop : “Unn1snannlulangalnu o:IsAsioulasu!”
* IFia:ndun189 IIa:unlduauuuel (Ndua: 5 un)

8 WNAIN18U 2562
Day 2 : Getting to know your audience - Consumers insight & journey
9:00-12:00 u.

Consumers in digital era : uouIRUAWIUABUIUAIVENI
* IV1IRUNISa:ls

« wAnssuRUzsulU

« nMsifvAIlasulU

« o:IsAanryiedrArylunisiinfivAslavevusinagnnd



13:00-15:00 U.

nasivn:lana:zivalAnugusinagandna

15:00-16:00 U.

Day 3 : Strategy & execution plan
9:00 - 15:00 u.

1agnsnasnanfugafdnaduidasuluiweils
nasni wSouo1 KPI TUnoenu
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Day 4 : Content & creative

9:00-12:00 U.

Content marketing : IV1lanasaswnauinusinin

¢ Fundamental & value of content marketing
+ Content marketing strategy

¢ The art of story telling

¢ Copy writing

¢ Case study of content marketing
13:00-16:00 U.

Creative through words

e The art of story telling

o Copywriting

Content ideation workshop : Aun1 ide
« Set objective / problem to be solved

* |dea stormer

» Refine ideas / put into content

e Wrap up content

28 WNAN18U 2562
Day 5 : Digital Marketing Landscape 2020 “Trends to watch!”

AULAUSSEINARSY WiIS0US199INGUSHIS azAURNILISIVaIIWanWosUSULN SUIRMAILE
wSouWy ISousnouuuailnLY IoasnsItunnale 1a:9aUs:N1eN1ISSHv

10:00-12:00 u. Company Visit @Facebook Thailand
14:00-16:00 u. Company Visit @Line Thailand
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Day 6: Communication in Digital era

9:00-11:00 u.

Marketing Communication Strategy in Digital Era
IRunawsaunagnsnisdoarsgalnl Iwsa:AolevesnowduSentinisnan Ao
nsdodns na:nisasraus:aunisni Iiussadnnus:aurvoulongninal3
autudaludvdraryRgiseus:Fouinle nsadnagnsnisdeanslugnadna
11:00-12:00 u.

Marketing Communication exercise

13:00-15:00 u.

Social Data Analytic in Action

29 WNFAN189U 2562

Day 7 : Getting to Know Media : Platform & Planning

9:00-12:00 u.

The changing landscape of Digital Media Channel & Strategy
ialenouilasuluvovdouniunisnana na:ziialenawsouvasiwanwosulrig
soufivnagnsnanqlunists Digital Media

e The changing landscape of digital media channels and strategy

Update ads format

Pro & Con of each media channel (Google, Facebook, Line, EDM, SMS, Partnership, Affiliate)

Google VS Facebook targeting

How to use each media platform to support your business goal
13:00-16:00 U.

Pre-planning : how to get start

e Recap - understand a meaning of each digital metric

« Online tools for pre-plan digital campaign

+ How to define your objective and set a KPI to your team or agency
e How to read and understand your digital campaign repo

e Q&A
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Day 8 : Digital Marketing Plan in Action

9:00-16:00 u.

Digital Marketing Plan in Action : Uano1u§Riseuuanunun uasouiluiuunagnénisnann
iwotlnlunsavsngazidon nisnalnsoufiunuaniunisniest Ineligidoosayfunisnalnana
THAUSnu 1Seu§iuugzn §95u aviioosy M 3 duRiluriolonan

¢ Digital marketing strategy & planning

e Content strategy & planning

¢ Media strategy & planning

14 Sud1AU 2562

Day 9 : Presentation and discussion

13:00-16:30 U.

Team Presentation : Digital Marketing Strategy & Action Plan
16:30 U.

Closing speech & Certificate ceremony

13 §U21AU 2562

Day 5 : Digital Marketing Landscape 2020 “Trends to watch!”

AULAUSSEINIAPSY WiIS0USI99INGUSHIS lazAURNIIUSIVaINWanWosUBULN SUIRMAILE
wSouwWy ISousnoyuuailnLY IeasansItunnale 1a:9aUs:n1onNIssiv

13:30-16:00 u. Company Visit @Google Thailand
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Tel : 0-2679-7360-3 Fax : 0-2285-5988



