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® WUSHISWIgWCULNISSND e Start Up / SMEs
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10a1 09.00 - 12.00 u.

e Marketing Research Overview : SOUINAUAMSIVECIANA
- Understanding Marketing Research
- Marketing Research Application in Action

e Survey Design Basics : Wumumsmonwusuu||Uumsﬁi7&i
- Who, How, How to Gather, How to Read / Interpret

e Research Brief : msigigulnsomsdve
- Current Best Practice

lasg as.udnun  nanPBEosstU
Country Manager - Thailand & Indochina

HAW PAR TIGER BALM (THAILAND) LIMITED

10a1 13.00 - 16.00 u.
e Customer Segmentation: SonanAIATrU

- Starting point - The STP

- Art and Science of consumer Behavioral & Psychological analysis
e Real-time Engagement Study

- Digital customer journey

- Why engagement

- The 3 engagement pillars

- MSAaNOIUWOTDUOLANAIAWUSINA
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Deputy Managing Director
INTAGE Thailand
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10a1 09.00 - 12.00 u.
e New Product Idea Inception : msdvdcanasinsuaum usmslrud
- New Product Development Process
- How qualitative research can help generating ideas
- Projective Technigues
- Concept development and testing
e Development for Market : MS3vEcaAIWOWCULNEUA
- Understanding Marketing Research
- Single VS Paired Comparison VS Control * Flavor (Taste), Parfume
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o MsIBOUIVEIWOWCULNIUOAdaSaSSFAidnSuMsaswiia:doansiusud
(Research and Creative Development)
- The Essential Roles of Insight — its definition, ingredients for compelling
Brand / Marketing Communications Development
- Consumer Truth, Information & Data VS. INSIGHT / Marketing Communications
Development
- Consumer Truth, Information & Data VS. INSIGHT
- Tips & Technigues to discover actionable & powerful insight :
Unlocking Consumer’s Goal, Motivation & Values to generate IDEA
- From Ideation to Evaluation : monitoring effectiveness & measuring impact
- Case Studies : Global observation from successful campaigns
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