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« Product and Brand Management
« IMC

« Digital Marketing

« Competitive Marketing Strategy
« Marketing Capstone
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e Business / Marketing Trends
e Marketing Student Today
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20 Small Business Trends and Prediction for 2019

« Sales and customer service

« Technology and cybersecurity
« Marketing and advertising

« Banking

« Public Policy

« The Modern Workplace

71 : Business New Daily




Sales and customer service =

« Technology will not replace the human touch.
« Genuine relationship trump technology.
« Business will Further adapt to the modern customer.

71 : Business New Daily
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Technology Z=

e Welcome the new kid on the blockchain.

e The rise of IoT will prompt the rise of edge computing.
e Big data contextualization will become easier.

o We will build ethics into our algorithms.

HOW DOES BLOCKCHAIN WORK?

Requested transactions are funneled
into a P2P network and broadcast
to each individual computer (or node)

o0 00 00 00 -
- are represented as blocks

and added to a public ledger.

71 : Business New Daily




Marketing and advertising

Marketing will continue to grow more personalized.

The user review will be king.

New sources of customer data will drive new strategies.
Voice search has finally arrived.
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e Big shifts could be on the way for banking.
e A radical change toward digital banking will continue.
e Mobile banking means more mobile cyberattacks.

71 : Business New Daily




Public Policy
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e The political conditions favor entrepreneurs.
e Data privacy regulations will proliferate worldwide.
e The uncertainty of tariffs continues into 2019.

POLICY

71 : Business New Daily



The Modern Workplace i

Businesses will prioritize employee happiness.

The shift toward remote work will increase.
Tech startups will hire candidates from a broader range of professional

backgrounds.

71 : Business New Daily



5 Tech Trends That Will Influence

Your Marketing Strategy

A rise in authentic content marketing
An increased demand for chatbots
More widespread use of voice search
Continued value of data analytics
Time-saving benefits courtesy of Al

ARTIFICAL

INTELLIGENCE (Al)

| IS TRANSFORMING
‘#®  DIGITAL MARKETING

71 : Business New Daily



The Future of loT

Predicting consumers behavior and need
Personalized one-to-one marketing

Continued streamlining of business operations
Enable better, autonomous allocation of resources

71 : Business New Daily
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The Top technology trends making digital business E&=n

One

Organisations are restructuring to get ready
for digital transformation

o @, o

5

By the year 2020 Brands integrating 92% of leaders have
customer experience advanced digital employed advanced
will overtake price and technologies and data to digital transformation
product as the key brand build useful, personalised strategies to enhance their
differentiator.} customer experiences customers’ experience.?

are seeing net earnings
increase two to three times
as fast.?

i1 : www.dimensiondata.com
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The Top technology trends making digital business E&=n

1Two

loT is starting to deliver ROI

X Al

49% of IT executives Harley Davidson Rolls-Royce uses loT
say loT plays a key role reduced its build-to- to increase the fuel
in their digital business order cycle and grew efficiency of jet engines,
strategies.” overall profitability by optimise flight paths, and
3% to 4% by shifting improve maintenance.
production to a fully loT- A 1% reduction in fuel
enabled plant.® usage translates to a cost

savings of USD 250K per
plane, per year.®

i1 : www.dimensiondata.com




The Top technology trends making digital business [

Three

Ready-made platforms are accelerating digital
transformation
60% of organisations Technology-managed In-house loT platforms
are engaging in digital services are growing at are falling out of favour
transformation through a rate of 40%.8 as major vendors and
outsourcing and consulting firms are
partnering.’ leveraging ready-to-use
loT platforms.®

i1 : www.dimensiondata.com
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The Top technology trends making digital business E&=n

Four

Digital leaders are looking at data
through a new lens

W 000

® CaH

61% of companies with 75% say they have seen By 2019, 90% of large
an innovation strategy return on investment global companies will
are using Al to identify from their data quality have an appointed Chief

opportunities in data solutions. Data Officer.®

that they would have
otherwise missed.?

i1 : www.dimensiondata.com




The Top technology trends making digital business [

Five

B2B digital trading platforms are coming

Alibaba Group, the giant B2B players want B2B eCommerce is
B2B portal, surpassed to acquire new customers estimated to reach USD 1.2
analyst forecasts and and their ecommerce site trillion by 2021. This would

grew 61% in 2018 and this is a great place for that. account for more than 13%
growth is predicted to 74% of B2B buyers report of all B2B sales within the

continue in 2019." researching at least half United States.”
of their work purchases
online.*

i1 : www.dimensiondata.com




7 Startup Trends

« Al

« Remote work

« Voice Recognition Technology
« Big Data

« Edge Computing

* Hyper-Personalization

« The Internet of Things

THE STARTUP PROCESS

7 : https://www.coxblue.com
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I%\ Nattapreud Knot Podnipont see
¥/ 13 March at 19:43 - &
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Oo Keng Watcharawit, Taphat Kultarapat and 183 others 5 Comments
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Nattapreud Knot Podnipont is in Taipei, Taiwan.
12 March at 18:48 - 33
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E-Mail
Marketing

Search
Engine ‘%
Optimization
(SED)
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Websiteq;

Web Designing

Analytics
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« Customer Empathy
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Customer Persona

THAMMASAT
BUSINESS SCHOOL

Background:
*Staff Accountant at Founder
Accounting

*Completed his undergraduate
degree at Penn State and his masters
at Cornell University

*Has a serious girlfriend and two dogs
(a Labrador retriever and a pug mix)

Demographics:

*Male

*Age 34

*Annual HH income: $125,000

*Lives in a townhouse-style condo in
an urban area

Goals:

*Become a senior accountant within
3-5 years

*Achieve a salary of $80,000 so that
he can purchase a single family home

*Network aggressively in order to
build professional contacts

Tommy
Technology

Hobbies & Interests:

*Running 5K races with his
girlfriend

*Watching Game of
Thrones

*Going out to brunch with
other young couples
*Taking one nice vacation
a year to established
tourist destinations

Challenges:

*Wants to have a more modern
website, but isn’t the final decision-
maker

*Struggles with being seen as the

“young guy" in the office and being
taken less seriously as a result

Common Objections:

*| love the idea of a new website, by
my boss will never go for it! He
doesn’t see the value in new
technology.

*1'd love to get started on a new
website, but | don’t think | can get
buy-in from my boss. He never takes
my ideas seriously.

Biggest Fears:

*Getting stuck in a job and not
advancing up the corporate ladder as
quickly as he'd like

*Economic recessions that mean he’ll
never be able to retire

*Life passing him by too quickly
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Day In A Life (Metro Weekday)

Young Worker
Work hard and Play Hard

ik e

18-24 PM

* Commute

* Relaxing time e.g. Dine out,
Cinema, Party

* Go back home

» Outdoor

» Ambience
« WOM
* Online

Achievement

Fun Loving

Peer influence
Technology savvy

13-18 PM
» Working
* Online

5-7 AM :

* Wake up

» Go to work

* Online

» Outdoor

* Printed media

8-12 AM
* Working
* Online

12-13 PM

* Have lunch,
Online

» Qutdoor

» Canteen

* Online

Source: www.Gettyimages.com
www.ramsocietv.com
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Kitti Siripullop is with Warin Panyatiyakul and 2 others. ek
15Marchat2028- Q@
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Personal Branding

« Discover

« Create

« Communicate
 Maintain




Kitti Siripullop soe T
8Marchat17.02-Q « BUSINESS SCHOOL

Tufunasyiudiia

.. n@ngas mini mba Ve aizgus. e llnadseAusuil (dusuin12uar 165y
alldaudouasuusannsuaudosuil Tasensil2dfaaonils uanvinnaaui
#1241nuas anduwdniiamisunilsAruumninendauad.  Avauaaiaransdsu
AiaauuazynyinalsyiunlinelalildadausaflasAuaniunu . Araumnndan
Gouauladou daausmadiniuang Jadunsdaunaun Lidia Liwilan

623 siulagenai

..... varaqdinuarnaunnalssAuasusausol lataalddanuazvin workshoplu
Numsaaauaslsandiiusuasuidvuasiunuuasianal awmsauvin
wantlaluai  andeiinuardasununng wazminamdiasasiauain “Wia'lyusay
waadaw” do'liladnaudnn




CRU Champagne Bar
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